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 The purpose of my project was to analyze the 
effects of short-term media exposure on young adult’s 
perceptions of attractivenes. I hypothesized that media 
exposure would produce a negative reaction to average 
female attractiveness. teenage males have been shown 
to spend up to 38 hours a week watching television, 
That is only one form of media, and does not include 
advertisments on billboards, on the Internet, or stores. 
The model (left) is a typical image of what a model 
should be. The second photo (below) is a photo of the 
same woman. The difference between the two photos is 
astounding. They don’t even look like the same person. 
This is because a model, on any given day, could have a 
makeup artist spend anywhere from 4 to 6 hours on their 
makeup. Doing a model’s hair can take approximately the 
same amount of time. All together, that could be up to 12 
hours jusr working on looks. Clearly, that would set an 
unrealistic expectation to men and an unrealistic standard 
for women.

 
 I analyzed the effects of media by creating a video 
featuring facial soap commercials to be the media video, 
and a video of wildlife as a non-media video. Then I split 
my participants into two groups, asked them to watch their 
respective videos, whether it be the media or wildlife video, 
and then I asked them to rate a collection of “average” female 
photos on a scale of one to ten. The results were analyzed by 
averaging each group’s data, and I found that the males that 
watched the wildlife video rated the photos approximately 
one and a half points higher than the males that watched the 
media video. This means that the hypothesis was supported, 
media does negatively effect adolescent males perceptions 
of attractiveness. Future research conducted on females 
and their perceptions of attractiveness, as well as research 
conducted on the models and their perceptions of their own 
attractiveness would be fascinating. The media is affecting 
our every day lives, and the public should be mindful of it’s 
consequences.


